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Innovation to shape the world, personalization to shape you.

As the U.S. and Global economies continue to sail through rough waters, it is especially

important for those of us who deliver effective management education to teach our students

and our corporate partners how to sustain profitable growth in uncertain times. At The Paul

Merage School of Business, we are focused on providing an education that prepares our MBA

graduates for all economic realities. This strategic view means that the Merage School is

becoming a globally-recognized source for information on strategic innovation to power sustained

business growth, no matter the sector and no matter the economic conditions: 

■ Our acclaimed faculty researches and publishes timely information for both academic and

business use on various aspects of the business cycle and what techniques and innovations

produce successful business growth.

■ Our relevant and timely curriculum – including the innovative new edge course – teaches

“just in time” strategic innovation by incorporating the newest and most compelling business

strategies into coursework.

■ Our competitive intelligence class forces students to grapple with real-world business

dilemmas and challenges.

■ Our MBA student consulting projects are providing solutions to complex business challenges

at some of the region’s largest and most influential corporations

Equally as important – whether in good economic times or bad – is the Merage School’s focus on

bringing effective and innovative business strategies to bear on today’s most pressing and

compelling social issues. No matter the strength of the global economy, the community

surrounding our campus and the citizens we touch through our presence in the community remain

an important priority to us. Our focus on strategic innovation combined with our collaborative and

hands-on student experience produces graduates with core business and leadership skills that

intertwine with a formidable social conscience. A powerful combination, indeed.

RECOGNIZED FOR EXCELLENCE

The Merage School offers four dynamic MBA

programs teaching leadership through in-class

and on-site experiences with real-world

business problems. While the School is

relatively young, it consistently ranks among

the top 10% of all AACSB-accredited

programs through exceptional student

recruitment, world-class faculty and close ties

to the business community. In 2011, the

Merage School was ranked 27th in the U.S.

by the Financial Times. The School was also

ranked 40th nationally and 17th among

public institutions by U.S. News and World

Report in 2011. Our Full-Time MBA

program was ranked in the top 50 globally by

BusinessWeek in 2008 and 25th for MBA

compensation 10-years after graduation.

The Merage Difference
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The Merage School Full-Time MBA Program

The Merage School MBA is a two-year, full-time general

management program that emphasizes experiential

learning and provides students multiple opportunities

to complete quarter-long, real-time consulting

projects with industry-leading corporations. 

The first year of the program focuses on

fundamental management concepts with core

courses in Financial and Managerial Accounting,

Corporate Finance, Information Systems,

Management Science, Marketing, Microeconomics,

Organizational Analysis, Operations Management,

and Statistics that help to deepen knowledge of the

functional areas of business. Students also take

several elective courses during their first year to

begin tailoring their educational experience to their

specific career goals.

The second year builds on this foundation, allowing

students to customize their degree with elective

courses in a variety of functional disciplines. 

Throughout both years of study, students have the

opportunity to network with industry leaders, learn

about leading-edge business practices, and

strengthen their functional knowledge through the

Merage School’s Centers of Excellence. These six

centers are gateways to the business community,

bringing together students, faculty, and industry

professionals to promote learning and scholarship.

The centers focus on the following specialties:

■ Innovation and Entrepreneurship

■ Health Care Management and Policy

■ Information Technology and Organizations

■ Investment and Wealth Management

■ Global Leadership 

■ Real Estate

To enhance their knowledge of global business

practices, students have the opportunity to study

abroad through our exchange programs with top

business schools throughout the world. They may

also take elective courses on global strategy that

culminate in week-long visits to key global business

centers outside the United States.

Full-Time MBA Profile | CLASS OF 2012

Total Applicants 830

Class Size 83

Average GMAT Score 673

Average Age 28

Women 25%

International Students 25%

Countries Represented 13

Average Years of Experience 4.5

Undergraduate Degrees

Business & Commerce 23%

Computer Science 6%

Economics 19%

Engineering 19%

Humanities & Social Sciences 18%

Science 10%

Other 5%



In addition to our full-time program, the Merage

School enrolls nearly 600 working professionals in

the following programs:

Fully Employed MBA Program (FEMBA) 

Designed to meet the needs of working

professionals, the FEMBA program is 27-33

months in length, and provides the strengths of

our full-time program on a part-time basis. 

Executive MBA Program (EMBA)

The EMBA program is designed for experienced,

senior-level professionals. This 21-month program

emphasizes a functionally integrated approach for

senior-level management.

Health Care Executive MBA Program (HCEMBA)

The HCEMBA program is a 24-month business

program designed to assist experienced health

care professionals with becoming effective senior

managers and leaders in the healthcare industry.

“The Paul Merage School of Business at UC Irvine
provides an exceptional education that prepares students
to become the next generation of business leaders.”

David Pyott
Chairman of the Board & CEO

Allergan

Merage School Professional MBA Programs
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There are a variety of ways to connect with Merage

School MBAs on campus or at your location. Whether

you are across the globe or right next door, the MBA

Career Center will work closely with you to develop a

recruiting strategy tailored to meet your organization’s

specific needs. Consider the following options:

On-Campus Presentations

Information sessions are an informal way to

provide students with information about your

organization and employment opportunities prior

to conducting interviews on campus. These

sessions are typically 50 minutes in length and

are held during the noon hour. Evening and online

presentations may also be arranged. To schedule

an information session or presentation, register

on our recruiter services website to request your

dates or contact us for more information.

On-Campus Recruiting

On-campus interviews are a convenient and

efficient way to see a large number of candidates

all in one day. We will manage the scheduling

details and provide you with parking, refreshments,

and lunch. And our interviewing suites are

equipped with phones and internet access. To

schedule on-campus interviews, register on our

recruiter services website to request your dates

or contact us for more information.

Online Job Postings

Posting jobs online is fast, easy, and free of charge.

Students and alumni have 24-hour access to this

exclusive listing, so whether you are looking for an

intern or an experienced hire, your listing will have

exposure to the right audience. To post an

opportunity, go to our recruiter services website

or email your listing to recruiting@merage.uci.edu

and we will post it for you. Please be sure to include

complete contact information with your job posting.

Online Resume Database

Find your ideal candidates through our online

resume database. You can search by function,

industry, and geographic preference fields, or by

keyword. Each resume has an email link to make

contact with a potential candidate quick and easy.

Students from all four of our MBA programs and

alumni are available through this service. To

register and access the resume database, go to

our recruiter services website.

Resume Referrals

For positions that need to be filled immediately,

we can quickly provide pre-screened, targeted

resumes that meet your specific qualifications.

Simply provide us with the position description,

and we will collect and forward qualified resumes

for interviews at your site. Contact us for details.

Connecting with Merage School MBAs

Start Recruiting Today

POST internship and full-time job opportunities 
directly online at merage.uci.edu/go/recruit

CONDUCT interviews on campus. 
Contact Vickie Mata at 949.824.8464

REVIEW our resume databases for your 
open positions, also online at 
merage.uci.edu/go/recruit

REQUEST a resume referral tailored to your 
specific needs or to discuss your recruiting 
options, contact one of our industry specialists:

Consulting, Education & Non-Profit
Nan Stothard at 949.824.6385 or 
nan.stothard@uci.edu

Commercial & Investment Banking, Investment 
Management, Private Equity, Wealth Management, 
Venture Capital, Real Estate & Insurance
Chris Kovitz at 949.824.1916 or 
ckovitz@uci.edu

Aerospace, Bio/Pharma, Energy/Utilities, 
Government, Healthcare, Manufacturing, 
Software, Technology, & Transportation/Logistics
Lesli Ferrell at 949.824.3888 or 
lesli.ferrell@uci.edu

Consumer Products, Entertainment, Hospitality, 
Media, Retail, and Sports/Leisure
Tammy Steensland at 949.824.6984 or 
tsteensl@uci.edu
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Student Clubs

Challenge for Charity 

China America Business Exchange

Consulting Club

Entrepreneur Association 

Financial Management Association 

Healthcare & BioPharma Association

Human Resources/Organizational Behavior Club

Information Technology Association 

International Business Association 

Marketing Association 

Net Impact 

Operations Management Association 

Merage Real Estate Association

Real Estate Association 

Women in Business Association

Visit our website to access detailed
information about the Merage School 
Student Clubs and Organizations.
merage.uci.edu/go/clubs

Club Events

Student clubs invite organizations to participate in a

wide variety of activities including panel discussions,

seminars, and industry nights. They also coordinate

company-site visits, compile resumes of their

members, and build partnerships with companies

to strengthen recruiting relationships. They are

eager for your involvement. Contact club officers

through their club websites or contact the MBA

Career Center to speak with a club staff liaison.

■ merage.uci.edu/go/clubs

Career Fair

Consider our annual career fair to recruit for full-

time and internship opportunities. Typically held

during the spring quarter, this event is a great way

to gain exposure to hundreds of MBA candidates

all in one day. Check our website for the latest

details. 

Company-Site Visits

Inviting students to visit your company to meet with

your executives is a great way to introduce your

company and culture to our MBA students. These

visits can be arranged by the MBA Career Center or

through student clubs and can be managed by

invitation only. Contact the club officers through the

club websites, or contact us to arrange a site visit.

■ merage.uci.edu/go/clubs

Workshops and Mock Interviews

We invite experienced business professionals to

participate in career awareness workshops to

share their industry perspectives and give advice

on job search tactics, networking, interviewing,

and career management. During the winter and

spring quarters we invite industry representatives

to participate in mock behavioral interviews.

■ Nan Stothard: 949.824.6385, nan.stothard@uci.edu

Mentor Program

Volunteer your time as a mentor with the Center for

Global Leadership. Mentors provide MBA students

with insight and knowledge into organizational

cultures, industries, and career paths. They coach

students on business acumen and help them to

expand their professional networks. 

■ Anna Lisa Garcia: 949.824.4061, algarcia@uci.edu

Consulting Project

The MBA Experiential Learning Course provides

local companies with teams of graduating MBAs

to work on strategic business projects. These for-

credit projects are typically ten weeks in length

and have faculty oversight. Projects focus on

performance improvement and involve strategic

management issues. 

■ Shaheen Husain: 949.824.7311, s2husain@uci.edu
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Academic and Recruiting Calendar | 2011-2012 

WINTER QUARTER 2012 

Classes Begin Jan 4 

On Campus 
Presentations Begin Jan 9

Holiday – Martin 
Luther King Jr. Jan 16 

Winter Recruiting Begins Jan 17

Holiday – Presidents’ Day Feb 20 

Final Exams Mar 17-23

Spring Break Mar 26-30 

SPRING QUARTER 2012 

Classes Begin Apr 2

Spring Recruiting Begins Apr 2

MBA Career Fair Apr 6

Holiday – Memorial Day May 28 

Final Exams Jun 9-14 

Commencement Jun 17 

merage.uci.edu/go/recruitPlease visit our website for the most current information

as there may be calendar updates throughout the year.

FALL QUARTER 2011 

Classes Begin Sep 22

Asian MBA Association 
Conference Sep 8-10

On Campus
Presentations Begin Sep 26

Fall Recruiting Begins Oct 3 

National Black
MBA Conference Oct 4-8

National Hispanic 
MBA Conference Oct 13-15 

Holiday – Veterans’ Day Nov 11 

Holiday – Thanksgiving Nov 24-25

First Year Resume
Book Available Nov 28 

Final Exams Dec 5-9

Winter Break Dec 12-31

SPRING QUARTER 2011 

Classes Begin Mar 28

Spring Recruiting Begins Apr 4

MBA Career Fair Apr 8

Holiday – Memorial Day May 30 

Final Exams Jun 6-10

Commencement Jun 12
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On-Campus Recruiting Procedures

The Merage School MBA Career Center offers customized recruiting services so you can make the most of your recruiting efforts. Your entire recruiting process is

managed through our online recruiter services website. You will use this site to post and maintain your job descriptions and company contact information, access the

resume databases, request your recruiting and presentation dates, monitor real-time student sign-ups for your schedules, download resumes, select candidates for

interviews, and keep an ongoing history of your recruiting activities at the Merage School. 

Once you have registered and requested your dates,

you will receive a confirmation email. It will contain

your date confirmations and other important

information about your proposed recruiting activity

including deadline dates for submitting job

descriptions, downloading resumes of interested

candidates, selecting your candidates and finalizing

your interviewing schedule. You will also use this

system to schedule information sessions, track and

store all job postings with us.

Job Descriptions

All recruiting begins with the submission of a detailed

job description that includes an overview of your firm,

position responsibilities, and candidate requirements.

For on-campus recruiting we request your job

descriptions be submitted four to six weeks prior to

your preferred recruiting dates. Recruiting schedules

become active for student sign-ups only after

complete job descriptions are received by our office.

Interview Schedules

On-campus recruiting is one of the most effective ways

to recruit MBAs at the Merage School. Interviews are

scheduled Monday through Friday and typically run from

9:00 a.m. to 5:00 p.m. in the MBA Career Center.

Extended hours are available upon request.

Refreshments are provided throughout the day and

lunch is provided for full-day schedules. Interview

schedules may be customized to accommodate the

length of interviews you prefer. Let us know your

special needs when you request your recruiting

dates and we will accommodate you.

Second Round Interviews

Second round interviews typically take place at the

employer’s location. However, the MBA Career Center

may also be used. We recommend that you coordinate

your second round interviews with our academic

calendar to ensure that you avoid scheduling

conflicts that may cause students to miss class.

Job Offers

We believe it is important to allow candidates

adequate time to make thoughtful decisions on job

offers. It is important that the student and the

company negotiate a mutually agreeable time frame

for considering and making a career decision. We

recommend giving graduating students until

December 30th or at least three weeks from the

time a written offer is provided, whichever is later.

First-year students should be given until February 15th,

or at least one week from the time a written offer is

provided, which ever is longer, to decide on an

internship offer.

Contact Us

Please contact us at 949.824.8464 with any

questions you may have throughout the recruiting

process.

To Begin the Process | REGISTER ONLINE AT MERAGE.UCI.EDU/GO/RECRUIT
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Recruiting International Students

The Merage School takes pride in our ability to attract

top MBA talent from around the world. Our international

students comprise nearly 30% of our student population.

They have graduated from top universities in their home

countries, have unique multiple language capabilities,

cross-national perspectives, and functional and

industry expertise.

Do not let concerns over the visa process prevent you

from hiring the best and brightest graduates available.

U.S. law provides several ways for employers to hire

international MBA students and graduates.  

Curricular Practical Training and Internships

Curricular Practical Training (CPT) provides international

students holding an F-1 visa authorization to work at

paid, full-time summer internships and part-time jobs

during the second year of their MBA program.

Employers go through the same process needed for

hiring domestic students. However, students must

enroll in a special course to meet the CPT eligibility

requirements.

Optional Practical Training and Full-Time

Employment After Graduation

Optional Practical Training (OPT) provides international

students holding an F-1 visa authorization to work in

the U.S. for up to 12 months following graduation on

either a full or part-time basis. As with CPT there is no

special paperwork or additional requirements for the

employer during the hiring process. Students must

obtain a work card from the U.S. Citizenship and

Immigration Service (USCIS) to be eligible for this

option. 

H-1B Visas

During the OPT period, employers can choose to

extend a graduate’s work assignment by sponsoring

them for a work visa. The H-1B is the most popular

work visa available to international graduates. The

employer must submit a visa petition to the USCIS and

approvals can take as little as two weeks. Normal

processing times can vary depending on the work

location. However, the USCIS has a 15-day premium

processing option for an extra filing fee.

■ uscis.gov

“The Merage School

provides the competitive

advantage its graduates

will need to be successful

in this complex and ever

changing business world.”

Ed Fuller
President & Managing Director
Marriott International Lodging



Top Employers in 2010

Full-Time Intern Total

Anfield Capital 1 3 4

AT&T 2 0 2

Beckman Coulter 2 3 5

CB Capital Partners 0 3 3

CTC 1 1 2

Deloitte Consulting 4 2 6

Experian 1 3 4

General Electric 1 1 2

IBM 1 2 3

JCB Consulting 2 0 2

Johnson & Johnson 0 4 4

Mattel 2 2 4

Niagara Bottling Co. 3 2 5

PC Mall 0 2 2

Southern California Edison 2 3 5

The Walt Disney Company 2 1 3

Employers of Full-Time MBAs | 2010

20th Century Fox

Abbott Labs

Advanstar Communications

AECOM

Albemarle

Allianz Global Investors

Amgen

Anfield Capital

Arch Bay Capital

AT&T

Bank of America

Bank of China 

Beckman Coulter

Bosch Shanghai

BSH Home Appliances

Buchanan Street

BugleMe

CB Capital Partners

CG Commercial

Cheng Ching General Hospital

China International Capital Corp

Conexant

CTC

Deloitte AERS

Deloitte Consulting

DGWB

DirecTV

Education Pioneers

Edwards Lifesciences

EMC

Emerson

Exemplis

Expedia

Experian

Falcon Investments

Fiji Water

Foremost Communities

General Electric

Google

Greenlaw Partners

Health Crowd

Hearthside Food Solutions

Hotail Motors

hypios

IBM

Ineum

Infostretch Corp

Innovation Protocol

International Farming Corp

Jackson Financial Management

JCB Consulting

Johnson & Johnson

KPMG 

Lieberman Research

Lewis Group

Long Beach Airport

LRH Operating Group

Marriott

Mattel

McGladrey

Medtronic

MN Timberwolves 

Morgan Stanley

NBC Universal

Niagara Bottling

One West Bank

OneAmerica

Optoma

Pacific Life

PC Mall

Percentix

PIE Forensics Consultants

PIMCO

PricewaterhouseCoopers

Roth Capital

RSI Development

Segovia Capital

Sonance

Southern California Edison

Starbucks

Starwood Capital

Taleo

The Capital Group Companies

The Walt Disney Company

Toyota Motor China Investment

TRW

UCI

US Department of State

VeriComply

Verizon

Versa Shore

VideoEgg

Vintage Senior Living

Wells Fargo

Wolfgang Puck Coffee

Yahoo
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Full-Time Salary Statistics* | CLASS OF 2010

“Businesses must embrace

flexibility, change, and

vision while granting

priority to innovation.

They must be adaptable

and ready to quickly take

advantage of opportunities

when they appear.”

Paul Merage

Base Salary Mean Median Low High
U.S. Citizens/Permanent Residents $78,145 $80,000 $48,000 $105,000 
Non U.S. Nationals $71,479 $72,000 $25,000 $128,000 
Total Reporting $75,236 $75,000 $25,000 $128,000 

Signing Bonus Mean Median Low High
U.S. Citizens/Permanent Residents $12,500 $10,000 $10,000 $20,000 
Non U.S. Nationals $5,250 $4,500 $2,000 $10,000 
Total Reporting $9,600 $10,000 $2,000 $20,000 

Employment by Function % of Class Mean Median Low High
Consulting 17% $81,200 $85,000 $60,000 $100,000 
Financial/Accounting 20% $74,208 $71,500 $50,000 $100,000 
General Management 14% $67,286 $75,000 $25,000 $88,000 
Human Resources 5% – – – –
Marketing/Sales 34% $75,028 $73,500 $45,000 $128,000 
Operations/Logistics 10% $75,500 $75,000 $66,000 $90,000 

Employment by Industry % of Class Mean Median High Low
Consulting 24% $78,571 $82,500 $60,000 $100,000 
Consumer Products 14% $70,625 $75,000 $25,000 $90,000 
Financial Services 10% $67,600 $69,500 $47,500 $100,000 
Government 3% – – – –
Manufacturing 7% $64,250 $67,500 $45,000 $77,000 
Media/Entertainment 7% $84,000 $80,000 $72,000 $100,000 
Non-Profit 2% – – – –
Petroleum/Energy 5% – – – –
Pharmaceutical/Biotechnology/

Healthcare Products 8% $78,200 $78,000 $70,000 $91,000 
Real Estate 4% – – – –
Technology 17% $83,333 $85,000 $48,000 $128,000 

*The data in this report is the result of information received from 93% of the full-time MBA graduating class who accepted full-time
job offers and reported starting salaries no later than 3 months after graduation. The statistics shown comply with the reporting
standards of the MBA Career Services Council. 7% of those employed accepted jobs offers outside the U.S. and reported salaries in
U.S. dollar equivalents. Compensation data is only shown where there are at least 3 data points.
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Internship Salary Statistics* | CLASS OF 2011

“The Merage approach

is right on target and

prepares students well for

business in today’s world.”

Bob Eckert
Chairman of the Board & CEO
Mattel

Internships Monthly Salary Mean Median Low High
U.S. Citizens/Permanent Residents $4,119 $4,000 $840 $9,200
Non U.S. Nationals $3,647 $4,000 $300 $8,800
Total $3,911 $4,000 $300 $9,200 

Internships by Function % of Class Mean Median Low High
Consulting 16% $4,629 $4,368 $1,083 $9,200 
Financial/Accounting 33% $3,237 $2,947 $300 $8,800 
General Management 1% – – – –
Human Resources 4% – – – –
Marketing/Sales 33% $3,542 $4,000 $1,000 $7,400 
Information Technology 6% $4,233 $4,400 $2,240 $5,893 
Operations/Logistics 4% $4,377 $4,300 $3,800 $5,030 
Other 3% – – – –

Internships by Industry % of Class Mean Median Low High
Consulting 9% $4,304 $3,500 $1,083 $9,200 
Consumer Products 9% $3,983 $4,000 $1,176 $6,250 
Financial Services 27% $3,860 $4,184 $300 $8,800 
Manufacturing 7% $4,660 $4,000 $3,500 $7,200 
Media/Entertainment 9% $4,098 $5,400 $1,000 $5,893 
Non-Profit 3% – – – –
Petroleum/Energy 3% – – – –
Pharmaceutical/Biotechnology/

Healthcare Products 11% $4,320 $4,317 $1,000 $7,400 
Real Estate 7% $2,856 $3,000 $2,100 $3,467 
Technology 13% $3,293 $2,000 $1,600 $6,066 
Other 2% – – – –

*Compensation data is only shown were there are at least 3 data points.
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Abbott Laboratories

Abbott Medical Optics

Accenture

Activision Blizzard

Adobe Systems

AECOM Technology

AeroVironment

Alcon Laboratories

Allegiant Air

Allergan

Allstate

Amazon.com

American Express

American Honda Motors 

Amgen

Amylin Pharmaceuticals

Anfield Capital

Apple

Apria Healthcare

Arch Bay Capital

AT&T Services

Avery Dennison

Avon 

AXA Equitable

Bacardi U.S.A. 

Bain & Company

Bank of America

Barclays Wealth

Bausch & Lomb

Baxter International 

BB&T Capital Markets

Belkin 

Best Buy

BioQuest

Black & Decker

BlackRock

Blue Cross Blue Shield 

Blue Shield of California

BMC Software

Boeing 

Booz & Company

Booz Allen & Hamilton

Bosch

BP America

Broadcom 

BSH Home Appliances

California Republic Bank

Callaway Golf

Caltech

Campbell Soup 

Capital Dynamics

Capital One 

Cedars-Sinai Medical Center

Ceradyne

Chase Merritt

Cintas

CIRCOR Aerospace

Citigroup

Clorox 

Coca-Cola 

Cohen Financial

Comcast 

Connexus Corp

Crescent Solutions

Dannon Company

DaVita, Inc.

Del Taco

Deloitte & Touche

Deloitte AERS

Deloitte Consulting

Delphi Display Systems

Deutsche Bank 

DIRECTV

Dow Chemical 

DRI Energy

Driscoll’s

Duff & Phelps

E & J Gallo Winery

Eaton Corp

eBay

ECG Management Consultants 

Ecolab

Edison Mission Energy

Education Pioneers

Edwards Lifesciences

Electronic Arts

Eli Lilly

Environmental Defense Fund

Epson America

Ernst & Young

ESRI

Exemplis Corp

Experian

Falcon Investment 

Falken Tire Corp

Farmers Insurance 

FDIC

Federal Express 

Fidelity

FIJI Water

Firth Rixson Limited

FMV Capital Markets

Foremost Communities

Fort Ashford Funds

Fox Digital Media

Fox Sports

Fresh & Easy 

FUHU

Fulcrum Inquiry

Gallup

GE

GE Aviation

GE China

GE Energy

General Mills

Georgia-Pacific Corp

GlaxoSmithKline

Global Hunter Securities

Goldman Sachs

Goodyear Tire

Google

Hamilton Sundstrand

Hamilton-Ryker

Harrah's Entertainment

HCSS

HealthIQ

Henkel 

Hershey Co

Hewlett Packard

Hilton Worldwide

HireRight

Honda R&D Americas

Honeywell

IBM

IBM Japan

iGATE Global Solutions

InCode Telecom

Infosys 

Infotainment

Ingersoll Rand

Ingram Micro

In-N-Out Burger

Internet Brands

interTrend Communications

InterviewBay

Intuit

IRS

Irvine Company

ITT Corp

Johnson & Johnson

A Sample of Companies Recruiting at the Merage School in 2010
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JOICO

Jones Lang LaSalle

JPMorgan

Kaiser Permanente

Kawasaki Motors 

Kellogg Company

Kelly Holdings

Kia Motors America

Kontera

KPMG

Kraft Foods

Kurt Salmon Associates 

Laserfiche

Lewis Group 

LG Electronics

Liberty Mutual 

Liberty Synergistics

Life Technologies

Loreal USA

M&T Bank

Marcus & Millichap

Mars

Masco 

Mass Mutual

Match.com

Mattel, Inc.

McKesson Corp

McKinsey 

McKissock LP 

MedImmune 

MedImpact Healthcare 

Meggitt Defense Systems

Merck 

Merrill Lynch 

Microsoft

MillenWorks

Molina Healthcare

Moody’s Corp

MTV Networks

Mylan Inc. 

Nationwide

NBC Universal

Nestle Purina 

Nestle USA

Netlist

Newell Rubbermaid

Nickelodeon

Nike

nLIGHT Photonics

Novell

Novo Nordisk 

NSA

Nutrilite

OCTANe

Oracle 

Össur

PACCAR Inc

Pacific Gas and Electric 

Pacific Life

Paramount Pictures

Parco

PayPal

PC Mall

PECO

Pernod Ricard USA

Philips

PIMCO

Pitney Bowes

PM Realty Group

PolyPak

POM Wonderful

Portford Solutions Group

Powerwave Technologies

PricewaterhouseCoopers

Princess Cruises

Principal Financial Group

Printronix

Procter & Gamble

PRTM

Prudential

QLogic Corp

QS Ltd

Quiksilver

REAL Software Systems

Red Bull

Research In Motion

Rockwell Automation

Rosemount Analytical

Roth Capital Partners

Russell Investment Group

Sage Software

salesforce.com

Samsung 

SAP

ServiceMaster

SK Group

SK Telecom

Solar Turbines

Sonance

Sony Electronics

Sony Pictures 

Southern California Edison

Standard Chartered

Starbucks 

Suntech Power

Sybron Dental 

Symantec Corp.

Taco Bell 

Taleo

Target 

The Broad Residency

The Capital Group Companies 

The CW Network

The MathWorks

The Valspar Corp

The Walt Disney Company

The World Bank

THQ Inc.

TIBCO Software

Time Warner Cable

T-Mobile USA

Toshiba America 

Toyota Financial Services

Toyota Motor Sales, U.S.A.

Transamerica

TYCO 

UBS

Union Bank 

United Capital

United Nations 

United Technologies

United Way 

Univision 

UPS

US Airways

Valeant 

Veritas Investment

Verizon Wireless

Visa

Vizio

Wal-Mart.com 

Warner Brothers 

Waste Ventures

Waveland LLC

WebVisible

WellPoint Health

Wells Fargo

Wipro Technologies 

Yahoo!

Zurich Insurance 



Determine your recruiting needs and

review recruiting guidelines

Make a reservation for your campus

information session, event, or campus

interviews using the recruiter services

website or call 949.824.8464. Be sure to

have the following information available

when making your reservation:

• Position title and function

• Position location

• Alternate dates for information sessions

and campus interviews

• Number of schedules required

• How students should apply

• Work authorization requirements and if

you sponsor for work permits

Review the email sent to you after you

register and request your on-campus visit

dates. It will include a confirmation of your

visit dates and deadlines, and provide

other important information about staying

on-track for your visit.

Ensure all job descriptions are submitted at

least four to six weeks before your visit to

activate your schedule for student viewing

and sign-ups.

Ship any materials you wish to use to

publicize your firm or share at your event.

Ensure your catering order is placed no

later than one week in advance of your

event and your A/V requirements are

confirmed.

Check student sign-ups for your schedule

on the recruiting system. Review resumes

and finalize your candidate list no later

than two weeks before your recruiting visit.

Three days before your visit, review your

final interview schedules, confirm your

interviewers’ names and re-confirm parking

reservations with the MBA Career Center.

Remember to bring business cards to your

event and campus interviews.

Recruiting ChecklistThe Interview Day

Location | Interviews will take place in
the MBA Career Center, which is located 
on the second floor of the MPAA building 
in suite 201. Our office hours are Monday
through Friday, 8:00 am to 5:00 pm.

Parking | Parking is conveniently located
in the parking structure adjacent to the
MPAA building where you will conduct your
interviews. Parking is reserved for recruiters
and you will receive your parking permit and
directions via email one week prior to your
interview date.

Check-In Time | We recommend that
recruiters check-in no later than 15
minutes before their first interview.

Recruiter Packets | Upon arrival,
recruiters receive a final schedule and 
the resumes of the students they will be
interviewing.

Interview Rooms | The MBA Career
Center has multiple interview rooms
equipped with phones and internet access.

Recruiter Survey | When interviews 
are completed, recruiters are asked to
complete a confidential recruiter survey
providing feedback on candidates and 
their overall impressions of the day.
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DRIV ING DIRECTIONS

From NORTH of Irvine (Los Angeles area):
Take the 405 freeway south to the Jamboree
Road exit and turn right onto Jamboree. Turn
left onto Campus Drive. Continue down
Campus to Stanford and turn right into the
Social Sciences/MPAA parking structure. 

From SOUTH of Irvine (San Diego area):
Take the 5 freeway north to the 405 north.
Exit on Culver Drive and turn left. Turn right
onto Campus Drive. Continue down Campus
to Stanford and turn left into the Social
Sciences/MPAA parking structure. 

From EAST of Irvine (Riverside area):
Take the 91 freeway west to the 55 south.
Then take the 405 south to the Jamboree
Road exit and turn right onto Jamboree. Turn
left onto Campus Drive. Continue down
Campus to Stanford and turn right into the
Social Sciences/MPAA parking structure.

17

Travel Information

The John Wayne/Orange County Airport in Santa

Ana (airport code SNA) is approximately five miles

from the UC Irvine campus. International and

domestic (cross-country, non-stop) flights typically

route through the Los Angeles International Airport

(LAX) which is about 45 miles north of campus.

Those flying into LAX can use a shuttle service

from Los Angeles to the UC Irvine campus for

about $50. Shuttle or taxi service from John

Wayne/Orange County Airport is approximately $15.

Parking

On-campus parking is free to recruiters who

make reservations in advance. Parking passes

and directions are sent via email. For visitors who

do not have a parking pass, All-Day or By-The-

Hour parking passes can be purchased at the

kiosk located at the entrance to the parking

structure.

Hotels

There are a number of hotels near the John

Wayne / Orange County Airport and within 5

miles of the UC Irvine campus. Here are a few to

consider: 

Atrium Hotel
18700 MacArthur Blvd.
Irvine
949.833.2770

Fairmont Newport Beach
4500 MacArthur Blvd.
Newport Beach
949.476.2001

Hilton Irvine/Orange
County Airport
18800 MacArthur Blvd.
Irvine
949.833.3331 

Hyatt Regency Irvine 
17900 Jamboree Blvd
Irvine 
949.975.1234

Marriott Irvine 
1800 Von Karman
Irvine
949.553.0100

Radisson Newport Beach 
4545 MacArthur Blvd.
Newport Beach
949.833.0570



MBA Career Center
MPAA 201
Irvine, CA 92697-3130
949.824.8464

merage.uci.edu/go/recruit


